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Press release  

June 20, 2018 

 

With its 100% digital loyalty program,  
Mercialys is ramping up repeat visits for its centers 

 
Mercialys, the first real estate company to launch a fully digital loyalty program back in 2015, is continuing to 
introduce innovative new features.  
 
Rolled out in 23 centers, the program is proving successful with both retailers and customers, with 70% of stores 
signed up to date and a 26% increase in the number of registrations since January 2018. Mercialys regularly enhances 
these arrangements with new features that encourage more regular visits and increase footfall levels in its centers. 
 
ARRANGEMENTS THAT ARE SIMPLE FOR RETAILERS AND BENEFICIAL FOR CUSTOMERS 
Sensors deployed in center walkways and in-store automatically detect customers who have signed up for the 
“Challenge Fidélité*”. The program’s arrangements enable customers to build up points each time they visit and 
encourage them to come back again regularly to boost their score and open up access to discounts with the center’s 
stores. Members can convert their points into e-vouchers with the application and use them in-store by simply 
showing their smartphone. A simple approach that is proving very popular with both customers and retailers: 
 

François Bleas, La Galerie Espace Anjou Retailers Association Chairman, Angers: 
“Because it is 100% digital, the G La Galerie loyalty program does not need anything to be done in-store. It 
operates in a completely transparent way for retailers. The new Loyalty Challenge approach is effective and 
simple: customers are delighted to visit stores to use their vouchers. It also makes it possible to showcase our 
cultural and sports partnerships by offering tickets for events supported by our association”. 

 
ENCOURAGING REPEAT VISITS AND RECRUITING NEW CUSTOMERS 
New features are regularly rolled out on the application. In January 2018, the “Lucky Day” (Jour de chance) feature 
was launched. A prize draw is generated by the application’s algorithm each day, enabling visitors to benefit from 
discounts, encouraging customers to visit centers more frequently and increasing their level of consumption in-store. 
Customers at the La Galerie Nacarat center in Clermont-Ferrand are convinced of this: 
 

“Following the launch of the Loyalty Challenge, and the various vouchers I have earned, I have been coming 
back to La Galerie more often and making purchases that I would not have done previously”.  
 
“With the Loyalty Challenge, I keep coming back to find my favorite stores. I know that I could find them 
elsewhere as well, but elsewhere I would not earn points”.  

 
With the second new feature launched in March, a sponsoring system has been successfully rolled out and quickly 
adopted by customers. Illustrating this, 10% of new members are now recruited through this approach.  
 
LOYAL LOCAL AMBASSADORS CONTRIBUTING TO CENTERS’ GOOD PERFORMANCES 
Since the Loyalty Challenge was launched, the community of registered members has been growing steadily for each 
Mercialys center benefiting from the program. These “ambassadors” help build the centers’ reputation locally, further 
strengthening their positions as leaders or joint-leaders in their catchment areas. 
 
In line with Mercialys’ proximity positioning, the loyalty program is making it possible to generate qualified footfall, 
improve knowledge of the customer experience and introduce personalized offers for center visitors, while ensuring 
perfect alignment with GDPR requirements. 
 

*Name of the loyalty program for Mercialys centers  
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About Mercialys 
Mercialys is one of France’s leading real estate companies, focused exclusively on retail property. At December 31, 
2017, Mercialys had a portfolio of 2,185 leases, representing a rental value of Euro 178 million on an annualized basis. 
At December 31, 2017, it owned properties with an estimated value of Euro 3.7 billion (including transfer taxes). 
Mercialys has had “SIIC” real estate investment trust (REIT) tax status since November 1, 2005 and has been listed on 
Euronext Paris Compartment A (ticker: MERY) since its initial public offering on October 12, 2005. At December 31, 
2017, there were 92,049,169 shares outstanding. 

 
 
IMPORTANT INFORMATION 
This press release contains certain forward-looking statements regarding future events, trends, projects or targets. 
These forward-looking statements are subject to identified and unidentified risks and uncertainties that could cause 
actual results to differ materially from the results anticipated in the forward-looking statements. Please refer to the 
Mercialys registration document available at www.mercialys.com for the year ended December 31, 2017 for more 
details regarding certain factors, risks and uncertainties that could affect Mercialys’ business. Mercialys makes no 
undertaking in any form to publish updates or adjustments to these forward-looking statements, nor to report new 
information, new future events or any other circumstances that might cause these statements to be revised. 
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