
The third competitive advantage of Mercialys lies in its very close proximity with the regions, placing 
it in a position where it can best understand their issues and needs. Thanks to its location in numer-
ous territories and different municipalities throughout France, Mercialys is fully aware of the multiple 
local situations and the expectations of its numerous stakeholders (retailers, customers, suppliers, 
territorial players, etc.).

Boosted by this advantage, and considering the economic and social central positioning of its shopping 
centers, Mercialys has made Corporate Social Responsibility (CSR) an integral part of its development 
strategy and of its success. This choice is clearly reflected in the daily implementation of responsible and 
ethical management of its shopping centers and in the involvement of its retail assets in the socio- 
ecological dynamics of their region.
In 2015, Mercialys formalized its CSR strategy: MERY’21. The strategy is rolled out in 15 priorities and, for 
each of them, lays down clear quantitative and qualitative objectives to be achieved by 2020. It proposes 
an operational action plan to be implemented on the entire portfolio, while taking the specific character-
istics of the different centers into account.
An organization and a team in charge of these topics have been set up under the direct supervision of 
the Chief Operating Officer. The operational deployment is based on a network of correspondents spread 
over all the Company's services and functions, and key indicators are monitored by a special tool acces-
sible online: MERY RSE.

A POWERFUL TERRITORIAL PRESENCE

OBJECTIVES OF THE MERY’21 STRATEGY

ISSUES 2020 TARGET

Centers’ certification Improve the certification level of all centers by one grade

Energy 20% reduction in energy consumption per sq.m compared to 2015

Climate change 20% reduction in greenhouse gas emissions per visitor compared to 2015

Water 15% reduction in water consumption compared to 2015

Waste 55% of waste recovered

Biodiversity Being involved in the protection of ordinary biodiversity

Connection and 
mobility

15% increase in visitors traveling to centers using a form of transport other 
than a petrol-engined car (compared to 2015)

Employees

No ethical incident

Implement the psychosocial risks prevention policy

Make training a commitment driver for employees

Combat all forms of discrimination

Health and safety of 
consumers and retailers

100% of centers with high-level risk management

Responsible purchasing 80% of contracts for more than Euro 10,000 have responsibility clauses

Responsible investment Become a leading SRI stock

Local economic 
development

Contributing to local economic development

Accessibility for all 80% of visitors have a positive perception of  the accessibility of our centers

Public life and 
citizenship

Facilitating social harmony

Engaged and alternative 
consumption

15% more leases for these new forms of consumption compared to 2015
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