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STRATEGY &
KEY MESSAGES

Eric Le Gentil
Chairman and CEO
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UNDERLYING CONSUMER TRENDS AS SYSTEMIC GROWTH @
DRIVERS
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FRAGMENTATION OF SHOPPING JOURNEYS AND DEMOGRAPHIC @
FACTORS BENEFITING CONVENIENCE CHANNELS...

43%

41%

2005

2012

" #S

+7 pts
in 7 years

= 3 channels or less =4 or 5 channels m 6 channels or more
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...AND INCREASINGLY STRONG TRENDS FOR RECURRENT @
PURCHASES

|
*
- _
Large food store only m Mixed mall / large food store u Mall only
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EFFICIENT AND PRICE-DRIVEN

Convenient parking
Product availability

Store staff are welcoming

mmmm EFFICIENCY IS KEY: SHOPPING VISITS ARE INCREASINGLY @

Convenience 41%
Store staffs are competent 40%
.‘({l\'\\ After sales service 38%
2
f Sl
i \‘) »~
] f\.. Proximity of shopping mall 33%
| Safety 30%
s Store lay-outs 25%
Famous brands 24%
Other services : food court, kid play area 6%
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mmmm SHAPING CONVENIENCE TO EMPOWER CLIENTS
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DYNAMIC UNDERLYING TREND AND BALANCED INVESTMENT @
STRATEGY IN H1 2016
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B KEY FIGURES
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DU 22 JUIN AU 2 JUILLET 2016
TENTEZ DE GAGNER VOS ACHATS

100% REMBOURSES’

—_ ACTIVITY

0D+ 434 064 707 CS Park » Crih ple 1 Bemmsie D

DU 22 JUIN AU 2 AOOT

G LA GALERIE MULTIPLIE
LES BONNES AFFAI

!_-

LA GALERIE
VAL SEMNOZ

Vincent Ravat
‘ Executive Vice-President

*Réglement du jeu disponible auprés de la direction de La Galerie.
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mmmm ROBUST SUSTAINABLE ORGANIC GROWTH @
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mmmm POSITIVE PERFORMANCE BY MERCIALYS ASSETS BENEFITING @
TENANTS IN A CHALLENGING MARKET
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mmmm CASUAL LEASING CONTINUING TO BOOST ORGANIC GROWTH @
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ACCELERATED DEPLOYMENT OF ANCHOR TENANTS, @
STRENGTHENING THE INTERNATIONAL FOCUS FOR MERCHANDI ZING
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mmmm V//RTUOUS JOURNEY OF CONVENIENCE
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mmmm UNIQUE TRANSVERSAL BRAND ECOSYSTEM @

v MENU || LA GALERIE % 5
GEANT MANDELIEU P

OFFRES
& TENDANCES

Single check-in & unified
database

Products & promotions Personalized content Services

Provide a relevant answer to
client requests and offer a
seamless experience together
with daily services

Clients benefit from a large
choice of offers with click &
collect option

Use client knowledge to target
propositions during website and
in-store visit. Promotion of local
events and activities.

Single ID to connect to WiFi,
mobile application (2) and
website (3)
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B REINFORCING LOYALTY THROUGH OUR LOCAL FOOTPRINT @

Targets

» Create, for each center, a loyal VIP shopper community
who will promote the center and the brand

e Enrich customer knowledge

Y

Key principles
yp P 330 shops participating

» Dematerialized program on La Galerie mobile

application rewarding customers for their in-store visits *

and online interaction with our ecosystem 6,500 downloads
» Gift certificate and local VIP events as rewards *

Registered clients
Technology conversion rate of 50%

» Clients are detected in store by a non-invasive,
contactless and innovative beacon technology S T r——

______________________________________________________________________________________

Our Ambassador community members visit
shops 3 to 4 times per month

FIERCIALY'S



mmmm FULLY OPERATIONAL PLATFORM BY YEAR-END

. Push
‘G L GALERiE “Personalized
_ SASALERE, offers”.
Personalized V[G e
content. \ yCL
Personalization Bonigun M. Bupont, Pour une expérience innovante, " _
Bienvenue a la Galerie Bois-de-Bersol ! télécharger vite notre application mobile }q . )
Retrouvez-vite votre offre exclusive et retrouvez votnle programmfe de fidélité 'ﬁ. 4 .
chez Géant et le plan interactif.
3 TELECHARGER Du 29/01/2016 au 31/12/2016
Bata : 10% de réduction !
PLAN DE LA GALERIE
L'OFFRE Push
Push “Facebook” prLEAERARE:

push to stay in
touch.
Participation

SUIVEZ-NOUS
Bois de Bersol
Centre commercial
Pessac
780
S AIME*

NEWSLETTER

Notre bon plan rien
que pour vous
chez Geant !

» VOIR L'OFFRE

DONNEZ Enfin un centre
VOTRE AVIS dans lequel il
fait bon flaner

les weekends.

=

PITTA ROSS0

“Practical info” with
itinerary, opening
hours, etc.
Facility

e Launched in 31 malls
to date
* 9 malls equipped with

* Deployed in 52 malls
by the end of
September

* New features available
soon: interactive maps,
customer feedback,

our Ambassador VIP
Program

gaming, e-commerce,
bot-hotline
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PROJECTS &
ASSET ROTATION

Vincent Rebillard
Chief Operating Officer

wl@].‘a(;‘.ileo 6_2 o
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B OPENING OF SHOPPING CENTER EXTENSIONS AND THE @
SAINTE-MARIE RETAIL PARK IN H2 2016

F/ 9 J
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B TOULOUSE ESPACE FENOUILLET: OPENING IMMINENT!
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B TOULOUSE ESPACE FENOUILLET: OPENING IMMINENT! @
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B PROGRESS ON MIXED-USE PROJECTS BOUGHT IN 2015
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B PROGRESS ON MIXED-USE PROJECTS BOUGHT IN 2015 @
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BN FURTHER DEVELOPMENT OF MIXED-USE PROJECTS ON @
HIGH STREET RETAIL SITES
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BN FURTHER DEVELOPMENT OF MIXED-USE PROJECTS ON
HIGH STREET RETAIL SITES
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B MERCIALYS CONTINUING TO IMPLEMENT PARTNERSHIPS @

WITH MAJOR INVESTORS
H
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N H
&4 Schroders = C J
Schroder Real Estate Investment Trust * LM $
oo
) ’ y Union Amundi BNP IBAS
C Investment e REAL ESTATE
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DEVELOPMENT PIPELINE OVERVIEW: €636M OF GROSS @
INVESTMENTS
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FINANCIAL
STRUCTURE &

RESULTS

Elizabeth Blaise
CFO




mmmm FINANCIAL STRUCTURE
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mmmm COST OF FINANCING @
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INCREASE IN RENTS AND ORGANIC GROWTH @

+€11.5m ,” o
* , | Y —
HO . ! I
|
-€2.4m I -€0.1m Increase in |
o Strategic : invoiced rents !
Acquisitions vacancy* | Indexation like-for-like |
& completions g non-recurring | |
items y
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mmmmm  SOLID TREND FOR FFO GROWTH: +3.3%
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mmmm PORTFOLIO VALUE UP +4.1%, WITH +4.5% LIKE-FOR-LIKE @
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B CHANGE IN NNNAV @

" #2%*= FQ

9B?
$
<0A&
"0A$
776 8- 8 +,0 2- 2- 10 7?6 8-
0% A 5 %

PIERCIALYS - 2016 HALF-YEAR RESULTS — JULY 2016 37



PARTNERSHIP AGREEMENT WITH CASINO: A FLEXIBLE SOURC E @
OF DEVELOPMENTS AND A CORE STRENGTH FOR MERCIALYS
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DIVIDEND & 2016

OBJECTIVES

Eric Le Gentil
Chairman and CEO
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BN INTERIM DIVIDEND AND DISTRIBUTION POLICY
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B 2016 OBJECTIVES REITERATED

’$*1
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APPENDICES

LA GALERIE
EN PLEIN AIR

. —
OUVERT
Du lundi au samedi de 10h & 19h

LANASOR
INPOSE | nesassoeations
JONBONS o
T e it
& : )
ot wouse | @ O'sUSH! ‘%

o
ks Coletioes Le BREAK ‘ “G

Beaute
LA GALERIE

N PLEIN AIR

_ mebilis
Discount.carm
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mmmm FINANCIAL CALENDAR
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mmmmm ASSET LOCATIONS
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mmmm MERCIALYS PORTFOLIO
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mmmm FINANCING STRUCTURE AND SCHEDULE
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mmmm MERCIALYS SHAREHOLDING AND NUMBER OF SHARES @
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mmmm FFO, EPRA EARNINGS & NET INCOME GROUP SHARE @
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mmmm BALANCE SHEET
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mmmm BREAKDOWN OF ASSETS
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(*) Valuation method: valuation based on the appraisals by BNP Real Estate Valuation, Catella, CBRE, Cushman & Wakefield
and Galtier using the revenue capitalization and discounted cash flow originating from rents standard methods.
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CAPITALIZATION RATE GRID APPLICABLE UNDER THE

PARTNERSHIP AGREEMENT

@

Capitalization rate grid applicable for reiterations in the second half of 2016

under the Partnership Agreement with Casino

Shopping centers Retail parks City center
Corsica Corsica
Type of propert Mainiand ov:rr:?aas Mainland ov:rr:las
yp property France France
depts. & depts. &
territories territories
Regional / large
shopping centers 5.7% 6.2% 6.2% 6.6% 5.5%
> 20,000 sq.m
Neighborhood
shopping centers 6.1% 6.6% 6.6% 6.9% 5.7%
5,000 to 20,000 sg.m
Other 6.6% 6.9% 6.9% 7.6% 6.2%

< 5,000 sg.m
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mmmm DISCLAIMER

4 (,
0
: o D
.3 1, /
3
D (
4 (, 0 (
3 | , K K
., R6 ( S
0
8 /
06
/ D
3 | 0

"2

3 02 4 (,
D
4 (,
4 (,
, 3 |
/ ., D
3 ( $ "R 32S$
3 3 %
05
I, D,
0

PIERCIALYS - 2016 HALF-YEAR RESULTS — JULY 2016

52



